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The Effects of Social Roles and Personality Motives
on Autobiographical Memory

Ora Nakash1,2 and Leslie Brody1

In the present study we examined how agentic and communal social roles and personality mo-
tives were related to the quality (including emotions and agentic and communal themes) and
cognitive structure (differentiation and integration) of women’s autobiographical memories.
One hundred twenty-seven college-aged women were asked to describe a personal memory
after being randomly assigned to either agentic or communal task conditions. In the agentic
task condition, participants completed a creative building task alone, and in the communal
task condition, participants completed the same task with a confederate. Personality motives
were measured by both explicit (self-report) and implicit (TAT stories) measures. Follow-
ing the task, participants wrote about an autobiographical experience in which they were in
either agentic or communal social roles. Linear multiple regression analyses indicated that
participating in an agentic task, as compared to a communal task, was related to the inclusion
of fewer agentic themes as well as to a higher frequency of shame and anger words in autobi-
ographical memories. Congruence between social roles and implicit personality motives (e.g.,
an agentic task assignment and high agentic motives) yielded less negatively laden autobio-
graphical memories than incongruence between social roles and personality motives (e.g., an
agentic task assignment and high communal motives). Furthermore, participants who scored
high on both explicit agentic and communal motives included more positive emotion words
in their memories than did other groups.
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In the present study we examined the effects
of agentic and communal social roles, as well as
agentic and communal personality motives, on the
themes, emotional tone, and structure of women’s
autobiographical memories. Although recent work
has documented the effects of motives on the content
and structure of autobiographical memories (e.g.,
McAdams, 1985, 1992; Woike, 1995, 1996), the effect
of social roles on memories has not been previously
investigated.

Social roles are defined as the functions people
perform in relationships. They are hypothesized to
be culturally constructed and tend to vary by gender
as well as by other aspects of social identity (Brody,
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1999; Eagly, 1987). Gender role theorists and social
constructivists have argued that social roles shape
personality characteristics and self-construals, par-
ticularly gender role-related characteristics (Brody,
1999; Eagly, 1987). For example, men’s roles as
providers are thought to enhance their agentic mo-
tives and characteristics, whereas women’s roles as
caretakers are thought to enhance their communal
motives and self-construals (see Brody, 1999). Al-
though the expectations for social roles can be rigidly
gender stereotypic, social roles themselves are fluid
and can change depending on situational and cultural
context. For example, although women are expected
to engage in the social role of caretaker, their ac-
tual roles, e.g., caretaker versus provider, can vary
depending on innumerable aspects of their particu-
lar life circumstance at any given time period (see
Brody, 1999). Work on the relationships between
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social roles and self-construals has been largely the-
oretical; little empirical work has addressed these
ideas. Moskowitz, Jung, and Desaulniers (1994) did
find that social role status influenced agentic be-
haviors. In their study, participants monitored inter-
personal behavior using an event sampling strategy.
The researchers found that individuals of both sexes
were most agentic when with a supervisee and least
agentic when with a supervisor. However, no em-
pirical research thus far has tested the idea that
social roles influence not only behaviors, but also
self-representations.

Agency, Communion, Gender,
and Psychopathology

The constructs of agency and communion were
developed by Bakan (1966) to reflect two funda-
mental modalities of human existence. Agency is
linked to a focus on the self and separation, whereas
communion is linked to a focus on others and con-
nectedness. Cross and Madson (1997) suggested that
women are more communally oriented or interde-
pendent and seek to form intimate connections with
other people, whereas men are more agentically ori-
ented or independent and prefer separateness. In
a comprehensive review of the literature, they pro-
vided empirical support for the differing gender ori-
entations in the realms of cognition, motivation,
emotion, and social interaction. For example, they
suggested that men are disinclined to express emo-
tions that threaten their sense of self-reliance and
autonomy (e.g., emotions that convey vulnerability,
such as anxiety, fear, and sadness). Women, on the
other hand, tend to be more willing to disclose their
emotions to others (particularly their negative emo-
tions) because such disclosures foster closeness and
intimacy in relationships (see also, Brody, 1999).

It is important to note that Cross and Madson
(1997) discussed agentic and communal self-
construals as bipolar ends of a single continuum,
such that one can be either agentic or communal,
but not both. Contrary to this view, Bakan (1966)
proposed that agency and communion should ideally
be integrated within an individual. Further, the work
of Bem (1974, 1975, 1977) and Spence (Helmreich,
Spence, & Holahan, 1979; Spence & Helmreich,
1979) supports the idea that agentic/instrumental
and communal/expressive characteristics are or-
thogonal, such that individuals of both sexes are
characterized by differing levels of each.

Bem’s work (1974, 1975, 1977) suggests that an-
drogynous individuals (characterized by high levels
of both agency and communion) are able to adapt
flexibly to their environments because they can en-
gage freely in both masculine-typed and feminine-
typed behaviors, which allows them to adjust to
the changing demands of their surroundings. Recent
work suggests that without the counterbalancing ef-
fect of the existence of both agency and communion,
psychopathology may emerge. When individuals are
characterized by unmitigated agency (a focus on the
self to the exclusion of others), they are more apt
to have negative interactions with others, low self-
esteem, psychological distress, and health problems.
This stands in contrast to the characteristics of in-
dividuals with moderate levels of agency, who tend
to have high self-esteem and reduced psychological
distress. Similarly, individuals with unmitigated com-
munion (who focus on others to the exclusion of the
self) are characterized by negative interactions with
others, psychological distress, and depression, in con-
trast to those who have moderate levels of commu-
nion, who tend to provide and receive interpersonal
support (Helgeson & Fritz, 1999).

Personality Motives and Autobiographical Memory

Personality motives are recurrent preferences
that orient and direct behavior (McClelland, 1985).
People with high motives for agency are con-
cerned with personal power, achievement, and in-
dependence, whereas those with high motives for
communion or intimacy are concerned with interde-
pendence, nurturing, and collectivism. A recent body
of research has provided growing support for the
suggestion that individuals with agentic motives and
those with communal motives process information in
different ways (e.g., McAdams, 1982, 1985; Woike,
1994a, 1995; Woike, Gershkovich, Piorkowski, &
Polo, 1999).

In particular, researchers have examined the in-
fluence of personality motives on the content and
structure of autobiographical memories, the recollec-
tions a person has of his or her own life experiences
that are thought to reflect personal or self identity. In
a series of studies by Woike et al. (1999), people high
in agentic motives consistently recalled memories
of experiences that involved issues of agency (e.g.,
mastery, achievement) and structured their memo-
ries in terms of a differentiated cognitive style (i.e.,
an emphasis on separateness and individuality). In
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contrast, people high in communion recalled ex-
periences and memories that featured other peo-
ple, and they constructed their memories in terms
of an integrated cognitive style (i.e., an empha-
sis on similarity, congruity, and interdependence).
McAdams and his colleagues (McAdams, 1982, 1985;
McAdams, Hoffman, Mansfield, & Day, 1996) also
found a significant relationship between power mo-
tives and agentic themes, and between intimacy mo-
tives and communal themes, in salient personal mem-
ories (e.g., peak experiences).

The suggestion that personality motives may af-
fect the content and structure of autobiographical
memories is rooted in the assumption that events
related to specific personality motives are encoded
and processed at a deeper level than events not re-
lated to personality motives. The deeper processing
gives primacy to the motive-related events, which fa-
cilitates their retrieval and increases their influence
on autobiographical memory (Woike et al., 1999).
Furthermore, Woike (1994a, 1995) suggested that
the accessibility of prior motive-related experiences
is associated with affect. For example, regardless
of gender, individuals reported a different pattern
of affect when recalling autobiographical memories
that were thematically congruent with their person-
ality motives than when recalling memories that
were not congruent. Communal individuals reported
more positive emotions (e.g., happiness, elation) af-
ter recalling a communal experience than an agen-
tic experience. Agentic individuals reported more
excitement and anger after recalling an agentic ex-
perience than after recalling a communal experience
(Woike, 1994a). In a similar fashion, Zurbriggen and
Sturman (2002) asked participants to report their
emotional state after visualizing successful fulfill-
ment of each of the three motives (achievement,
power, and intimacy). Participants reported higher
levels of interest and surprise after the achievement
visualization; higher levels of anger, disgust, and
confusion after the power visualization; and higher
levels of happiness and love after the intimacy visu-
alization. These findings support the claim that each
implicit motive has its own associated pattern of en-
coded knowledge and affect (McClelland, Koestner,
& Weinberger, 1989; Weinberger & McClelland,
1991).

An important distinction should be made
between implicit (typically measured by semi-
projective tools) and explicit motives (typically
measured by self-report questionnaires), which are
thought to represent different cognitive-affective

processes (King, 1995; McClelland et al., 1989;
Schultheiss & Brunstein, 2001; Shedler, Mayman, &
Manis, 1993; Woike, 1995). McClelland et al. (1989)
have argued that implicit motives represent a mo-
tivational system that relies on less conscious affec-
tive experiences, whereas explicit motives stem more
from more conscious cognitive constructs. Woike,
Mcleod, and Goggin (2003) suggested that explicit
and implicit motives access different levels of speci-
ficity of autobiographical memories. They found
that implicit motives were linked to accessibility
of emotional memories, whereas explicit motives
were linked to accessibility of memories related to
self-concept.

Autobiographical Memory and Contextual Factors

The content and structure of autobiographi-
cal memories are thought to reflect an individ-
ual’s core motives and affects (i.e., key aspects of
their identity). However, the process of retrieving
autobiographical memories also partly involves us-
ing the general context (including factors such as
the person’s mood state) to frame and influence
the recollection of a specific memory (Conway &
Pleydell-Pearce, 2000; Conway & Rubin, 1993).

Over the past several decades researchers have
examined the influence of different contextual fac-
tors and personality variables on autobiographical
memories, most notably the effects of individuals’
mood state on memory retrieval. During a positive
mood, people are more likely to retrieve positive
memories, whereas during a negative mood they are
more likely to retrieve negative memories (Lloyd &
Lishman, 1975; Teasdale & Fogarty, 1979, see also
Blaney, 1986; Forgas, 1994; Rusting, 1998; Singer &
Salovey, 1988). This has been termed a mood con-
gruent effect, and the most popular explanation for
it is that an individual’s current state primes similarly
valenced material stored in memory (Bower, 1981).

However, not all studies have demonstrated
the mood congruency effect. For example, some re-
searchers have found a positive mood congruent
effect in the absence of a negative mood congru-
ent effect (e.g., Nasby & Yando, 1982). Other re-
searchers have found the opposite pattern, namely,
that people retrieve positive memories during a neg-
ative mood (Erber & Erber, 1994; Sedikides, 1994),
and yet other researchers have found no effect at
all (e.g., Claeys, 1989; Gayle, 1997). Some have sug-
gested that these discrepancies can be attributed to
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personality traits, which moderate the effect of cur-
rent mood on the retrieval of personal memories
(Christensen, Wood, & Barrett, 2003; Rusting, 1999;
Setliff & Marmurek, 2002; Smith & Petty, 1995).
For example, Smith and Petty (1995) found that
self-esteem moderated the mood congruency effect.
After a negative mood induction, low self-esteem
individuals exhibited a mood congruent effect by re-
calling negative material, whereas high self-esteem
individuals exhibited a mood-incongruent effect by
recalling positive material.

Recent research has concerned the influence of
other contextual factors on autobiographical mem-
ory. Marian and Neisser (2000) investigated language
dependent memory and found that autobiographi-
cal memories became more accessible when the lan-
guage at retrieval matched the language at encod-
ing. Similarly, Chu and Downes (2000) have shown
that olfactory stimuli can cue autobiographical mem-
ories. This congruency effect has also been found
with pain. The memory of chronic pain was facil-
itated by one’s current experience of pain (Eich,
Rachman, & Lopatka, 1990; Eich, Reeves, Jaeger, &
Graff-Radford, 1985).

Social Roles and Autobiographical Memories

The suggestion that social roles may influence
the quality of autobiographical memories is sup-
ported by the research summarized above, which in-
dicates that different contextual factors influence the
availability of personal memories and that person-
ality variables may moderate that effect. In other
words, social roles may be considered another as-
pect of context. In fact, some research has shown
that engaging in a negative or positive interaction
with another individual can influence a person’s self-
reported mood state (Yinon & Landau, 1987). Be-
cause mood state influences memory content, it is
quite plausible that social roles might be related to
memory content as well.

Social context cues may also serve as a memory
prime, as demonstrated in the work of Trafimow and
his colleagues (Madson & Trafimow, 2001; Trafimow,
Silverman, Fan, & Law, 1997; Trafimow & Smith,
1998; Trafimow, Triandis, & Goto, 1991). Their work
suggests that both women and men have private
(agentic) and collective (communal) selves (i.e., two
“baskets”); cognitions related to these two aspects of
the self are stored in separate locations in memory,
and each potentially is primed by different and rele-

vant social cues. For example, priming agentic selves
(i.e., asking participants to think about how they are
different from friends and family) resulted in more
retrieval of agentic self cognitions, whereas priming
communal selves (i.e., asking participants to think
about how they are similar to friends and family) re-
sulted in more retrieval of communal self cognitions
(Trafimow et al., 1991).

Gender role theorists and social constructivists
have long argued that social roles influence many
aspects of personality, including motives and af-
fects (Brody, 1999; Eagly, 1987). Recent research by
Nakash, Brody, and Sotoo (2001) demonstrated that
the quality of social roles in a short-term social inter-
action could impact the quality of self-construals and
emotions expressed in autobiographical memories.
In their research, participants were randomly divided
into pairs and assigned either leadership or subordi-
nate roles in a 15-min discussion task. Subsequent
to the interaction, they were asked to narrate au-
tobiographical memories of previous leadership ex-
periences. Participants who played subordinate roles
narrated memories with more communal themes and
shame words than did those who played leadership
roles. Moreover, women assigned to subordinate po-
sitions tended to use negative emotional words and
anxiety words more frequently than did men in sub-
ordinate positions.

Goals of the Present Study

In sum, research conducted thus far provides
support for the notion that socio-contextual factors
influence the quality of personal memories. Simi-
larly, evidence exists for the impact of personality
motives on memory. Previous studies suggest that
memories tend to be congruent with motives, that
is, agentic individuals report memories character-
ized by agentic themes and a differentiated structure
and communal individuals report memories charac-
terized by communal themes and an integrated struc-
ture. Moreover, the affective tone of memories tends
to be congruent with an individual’s current mood
state, which may in turn be influenced by the indi-
vidual’s social role. However, the majority of stud-
ies on these effects have included only one of these
variables (i.e., either contextual factors or personal-
ity motives), which has limited the interpretability of
the interacting effects of context and personality vari-
ables on autobiographical memory. Moreover, with
the exception of one previous study (Nakash et al.,
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2001) no research to date has examined the possible
influence of social role on autobiographical memory,
especially the patterns of emotions found in autobio-
graphical memories.

In the present study we sought to investigate
systematically how social roles, personality motives,
and the interactions between them, would influence
the structure and content of autobiographical mem-
ories, including the specific emotions found in the
memories. We speculated that shifts in the content
and affective themes of personal memories would
be congruent with the content of social roles in
much the same way that personal memories’ themes
are congruent with motives. For example, commu-
nal roles would be related to high inclusion of com-
munal themes in memories. Further, congruence be-
tween social roles and motives should be related to
the positive affect expressed in the memories. We
used two coding systems to assess the content and
structure of the memories. The first was a word-
based counting system, the Linguistic Inquiry and
Word Count-second version (SLIWC: Pennebaker &
Francis, 1996; Pennebaker & King, 1999), which pro-
vides the frequencies (in percentage of total words)
of 76 specific word categories, from which we se-
lected variables that represent positive and neg-
ative emotions as well as communal and agentic
themes.

To code the structure (or underlying patterns of
content organization) of the autobiographical mem-
ories, we used a scoring system developed by Woike
(1996) that provides measurement of differentiation
and integration. Differentiation involves perceiving
differences, separateness, independence, and oppo-
sition, whereas integration involves perceiving sim-
ilarity, connection, interdependence, and congruity.
Past research has suggested that differentiation and
integration may be cognitive processes used by agen-
tic and communal individuals, respectively, to struc-
ture motive-related experiences in episodic mem-
ory, which in turn foster and maintain agentic and
communal self-construals (e.g., Woike, 1994b; Woike
et al., 1999).

The study was limited to women because our
focus was not on gender differences, but on in-
teractions of motives and social roles within gen-
der. As previous literature has shown gender differ-
ences in personality motives as well as in the content
and structure of autobiographical memories (Brody,
1999; Cross & Madson, 1997; Davis, 1999; Gabriel &
Gardner, 1999; Thorne & McLean, 2002), the inclu-
sion of men would have doubled the number of re-

quired hypotheses, reduced the power of the analy-
ses, and changed the focus of the research.

We postulated the following hypotheses:

1. Based on social constructivism, we hypothe-
sized a main effect for social role on the con-
tent and structure of autobiographical mem-
ories. Across different personality motives,
women assigned to engage in an agentic so-
cial role would report more agentic themes
and fewer communal themes, as well as struc-
ture their memories in terms of a more differ-
entiated style, than would women assigned to
engage in a communal social role.

2. Based on previous literature on autobio-
graphical memories, we hypothesized a main
effect for personality motives on the con-
tent and structure of memories. Across the
different social roles: (a) women who were
high on agentic motives would report more
agentic themes in their memories as well as
structure their memories in terms of a more
differentiated style than would women who
were low on agentic motives; (b) women who
were high on communal motives would re-
port more communal themes in their mem-
ories as well as structure their memories in
terms of a more integrated style than would
women who were low on communal motives;
(c) women who were high on both agentic
and communal motives would report more
agentic and communal themes in their au-
tobiographical memories than would women
who were low on both agentic and communal
motives.

3. Finally, we investigated how social roles and
memory type moderate the relationship be-
tween personality motives and emotional
experience in autobiographical memories.
Based on Woike’s (1996) findings that pat-
terns of emotion are associated with congru-
ence between motive and memory type, and
also on previous literature that suggests that
it is the balance between agency and commu-
nion that is most predictive of other aspects of
functioning, we hypothesized the following:
(a) congruence between social role/memory
type and personality motive would yield more
positively laden memories, such that women
who had high communal and low agentic mo-
tives would describe more positively laden
affect autobiographical memories (including
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more pride and less shame, anxiety, sadness,
and anger) after engaging in a communal
social role and while narrating a communal
memory than would women who had high
agentic and low communal motives. They
would also describe more negatively laden
autobiographical memories after engaging in
an agentic social role and while narrating
an agentic memory than would women who
had high agentic and low communal motives;
(b) women who had high agentic and high
communal motives would describe more pos-
itive affect after engaging in either agentic
or communal social roles than would women
who scored low on both agentic and commu-
nal motives.

METHOD

Participants

One hundred and twenty-seven women aged
18–24 years with a mean age of 19 years, partici-
pated in the study as part of the course requirements
for Introductory Psychology at a large university in
the northeastern United States. Eighty-five percent
of the participants were born in the United States
(62% European American, 12% Asian American,
8% African American, 7% Indian American, 4%
Hispanic American). Fifteen percent of the partic-
ipants were not born in the US (45% Asian, 28%
Hispanic, 22% European). Family income ranged
from less than $30,000 to more than $100,000; the av-
erage income ranged between $60,000 and $100,000
a year.

Design

We utilized a regression model, in which as-
signed social roles and personality motives were
tested for the extent to which they predicted the af-
fective tone, themes, and cognitive structure of au-
tobiographical memories. Randomly assigned social
role (i.e., agentic/communal) was a between groups
variable. Within each social role one-half of the
participants were asked to generate an agentic au-
tobiographical memory, and one-half were asked
to generate a communal autobiographical memory.
These assignments were also random. Personality
motives were treated as continuous variables, and

both explicit and implicit agentic and communal per-
sonality motives were measured for all participants.

Participants were randomly divided into four
groups as follows: 32 participants completed an agen-
tic task and reported an agentic autobiographical
memory; 29 participants completed an agentic task
and reported a communal autobiographical memory;
33 completed a communal task and reported a com-
munal autobiographical memory; and 30 completed
a communal task and reported an agentic autobi-
ographical memory. Three additional participants
were excluded from the analyses because they failed
to provide an autobiographical memory. There were
no significant differences between the four groups on
any of the demographic variables mentioned above.

Measures

Self Construal Questionnaire (SCQ: Singelis, 1994)

This self-report measure consists of 30 items
organized into two scales: independent and inter-
dependent tendencies. The items are rated on 7-
point Likert-scales. Statements include “I try to do
what is best for me, regardless of how that might
affect others” and “I feel my fate is intertwined
with the fate of those around me.” Alpha coeffi-
cients for the SCQ scales are high: .69 for the in-
dependent scale to .73 for the interdependent scale
(Singelis, 1994). Support was found for the con-
struct validity of the questionnaire through the com-
parison of the scores and predictive attributions
to situations, respectively, of Asian Americans and
European Americans (Singelis, 1994). Alpha coeffi-
cients in the current study were .73 for both indepen-
dent and interdependent scales.

Personal Attributes Questionnaire (PAQ: Spence
& Helmreich, 1978)

The short version of this gender role measure
consists of 24 bipolar items that belong to three
scales: masculine (M) feminine (F), and masculine–
feminine (M–F). Each item is presented on a 5-point
scale, with endpoints having contrasting verbal la-
bels (e.g., submissive–dominant, passive– active). Al-
pha coefficients for the PAQ scales are high and
range from .73 to .91. Test-retest reliability scores
range from .80 to .98 (Spence, Helmreich, & Stapp,
1974). Research that shows that men consistently
score higher on the masculine scale, whereas women
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consistently score higher on the feminine scale, pro-
vides some support for construct validity (Spence
& Helmreich, 1978). In addition, significant correla-
tions have been found between the PAQ and other
masculinity-femininity scales. For example, a correla-
tion of .85 was found between the masculine scale on
the PAQ and the Bem Sex Role Inventory (Spence
& Helmreich, 1980). Alpha coefficients in the current
study were .67 for the masculine and feminine scales
and .79 for the masculine-feminine scale.

Dominance Scale of the California Psychological
Inventory (CPI Do: Gough, 1969)

The scale consists of 46 items that pertain to
dominance presented in a true- false format, such as
“I am a better talker than a listener” and “I like giv-
ing orders and getting things moving.” Alpha coeffi-
cients are high and range from .67 to .80. Test- retest
reliabilities range from .63 to .89 (Gough, 1969; Hase
& Goldberg, 1967). The Dominance Scale also has
high predictive validity (e.g., differentiates leaders
from non-leaders) and construct validity (high corre-
lations with peer and self ratings) (Megargee, 1977).
The alpha coefficient in the current study was .62.

Thematic Apperceptive Test

Implicit personality motives were measured with
six TAT cards and coded for agentic and commu-
nal motives. The administration of the test followed
the standard group procedure outlined by Atkinson
(1958 as cited in Smith, 1992). Participants were
given 5 min to write an imaginative story in response
to each of six ambiguous pictures (see McAdams,
Lester, Brand, McNamara, & Lensky, 1988; Woike,
1994a, 1995: Woike et al., 1999). Copies of these pic-
tures can be found in Smith (1992).

Manpulation Check Questions

Participants were asked to evaluate how they
felt during the task on a 5-point Likert like scale (1-
didn’t feel that at all to 5-felt that way to an extreme
degree). Specifically they were asked how important
it was for them to complete the task successfully, if
they felt proud of the final results, how much respon-
sibility they took for the completion of the task, and
to what extent they got help for the completion of the
task, felt alone, and felt respected for their ideas.

Procedure

Participants were told that the purpose of the
experiment was to study personality processes in re-
lation to accomplishing a task. Participants initially
completed several self-report measures, including a
brief demographic questionnaire, the Self Construal
Questionnaire (SCQ: Singelis, 1994), the Personal
Attributes Questionnaire (PAQ: Spence & Helmre-
ich, 1978), and the Dominance Scale of the California
Psychological Inventory (CPI Do: Gough, 1969). In
addition, participants wrote stories in response to
six TAT cards. Both explicit measures (self-report
questionnaires, i.e., SCQ, PAQ, and CPI) and im-
plicit measures (i.e., TAT) of personality motives
were included, as previous literature indicates that
due to issues related to conscious versus unconscious
processes, including social desirability pressures and
individual defensiveness (e.g., Shedler et al., 1993),
they represent different motivational systems and
may be measuring different concepts of personality
functioning. Participants completed this phase of the
study in a group setting.

After completion of the questionnaires partici-
pants were randomly assigned to one of two social
roles (i.e., agentic or communal). Social role was ex-
perimentally manipulated by altering the social con-
text in which participants were required to perform
a task. Participants in both roles were then asked to
build a creative structure with tinker toys within a 10-
min time limit. They also were asked to generate a
title that best captured the theme of their structure,
and they were audiotaped while they worked on their
structures.

In the agentic condition each participant was
put in a room by herself and was asked to com-
plete the tinker toy building task on her own. It
was emphasized that the participant had full respon-
sibility for the successful completion of the task.
Participants were asked to talk into a tape-recorder
as they planned a design and built it, in order to
avoid the differential influence of language used dur-
ing the interaction on memory. Recent research sug-
gests that language during an experience can affect
the subsequent memory of the event, as it facili-
tates a coherent narrative organization (see Nelson
& Fivush, 2000).

In the communal condition each participant was
put in a room with a confederate, and they were
asked to work together to accomplish the task; we
emphasized the importance of helping each other
and working cooperatively. In addition, they were
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asked to reach an agreement regarding their final
design and to have each member of the dyad con-
tribute 50% of the final design. It was stressed that
they share responsibility for the successful comple-
tion of the task. Confederates were not aware of the
hypotheses of the study, and they were instructed
to display appropriate cooperative attitudes, such as
reflecting back what the participant said and then
adding ideas to match the number of ideas generated
by the participants. As in the agentic condition, par-
ticipants in the communal condition were also asked
to talk into a tape recorder.

After completion of the task, participants were
asked to describe in writing an autobiographical ex-
perience in which they were in an agentic social role
or a communal social role. When asked to describe
an autobiographical memory in which they were in
an agentic social role, participants were requested to
describe a time when they had accomplished some-
thing on their own, felt responsible for other people,
or completed a project. Examples given to partici-
pants included winning a competition, giving a lec-
ture, writing a paper, or making a decision alone re-
garding themselves, friend(s), or family member(s).

When asked to describe an autobiographical
memory in which they were in a communal social
role, participants were told to describe a time when
they helped or got help from someone or when they
cooperated with others in order to accomplish a task.
Examples given to participants included working as
part of a team to complete a project, helping a friend,
making a joint decision with friend(s) or family mem-
ber(s), or joining an organization aimed at helping
others.

All participants completed a manipulation check
questionnaire, which included statements related to
agentic and communal social roles to determine
whether the manipulated social role had the desired
subjective effect.

Data Analysis

The Derivation and Coding of Outcome Variables

Explicit motives

Table I presents the means and standard devia-
tions of participants’ scores on the six scales of the
self-report questionnaires (i.e., independent and in-
terdependent scales of the SCQ; feminine, masculine,
and masculine–feminine scales of the PAQ; and the

Table I. Means and Standard Deviations on the Self Construal
Questionnaire (SCQ) Subscales, Personality Attributes Question-
naire (PAQ) Subscales, and the CPI Dominance Scale Across

Different Groups

Mean (SD) (N = 127)

Independent scale of SCQ 72.84 (9.30)
Interdependent scale of SCQ 68.62 (9.55)
Feminine scale of PAQ 31.39 (4.29)
Masculine scale of PAQ 28.58 (4.03)
Feminine–masculine scale of PAQ 22.25 (4.32)
CPI dominance scale 56.54 (4.92)

Note. Because there were no significant differences between the
four groups on any of the subscales, the means are presented
across the four groups.

CPI dominance scale). A principal components fac-
tor analysis of these six scales was carried out using
a varimax rotation and it revealed two factors, which
we labeled explicit agency and explicit communion
(previous researchers found similar factors; Nakash
et al., 2001). These two factors each had eigenval-
ues over 1.00, and together they accounted for 70%
of the variance. Factor loadings for each variable on
each of these two factors are displayed in Table II,
and the correlations among the subscales are pre-
sented in Table III.

Implicit Motives

Trained and reliable coders coded the sto-
ries narrated by participants in response to six
TAT cards for achievement motive (McClelland,
Atkinson, Clark, & Lowell, 1992), power motive
(Winter, 1992), and intimacy motive (McAdams,
1992). Two coders scored each of these three mo-
tives, following a standard procedure recommended

Table II. Factor Loadings on the Explicit Personality Motives
Derived from the Self-Report Questionnaires (CPI Do, Self

Construal, PAQ)

Explicit agentic Explicit communal
personality motive personality motive

factor factor

Independent scale 0.804 0.002
of self-construal

Interdependent scale −0.008 0.767
of self-construal

Feminine scale of PAQ −0.172 0.809
Masculine scale of PAQ 0.894 −0.128
Feminine–masculine 0.608 −0.581

scale of PAQ
CPI dominance scale 0.843 0.129
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Table III. Correlations Among the Subscales of the Self-Report Questionnaires Measuring Explicit Personality Motives (CPI Do, Self
Construal, PAQ)

Independent scale Interdependent scale Feminine scale Masculine scale Feminine–masculine CPI dominance
N = 127 of self-construal of self-construal of PAQ of PAQ scale of PAQ scale

Independent scale — −.05 .09 .60∗∗ .38∗∗ .56∗∗
of self-construal

Interdependent scale −.05 — .35∗∗ −.13 −.34∗∗ −.03
of self-construal

Feminine scale .09 .35∗∗ — .04 −.28∗∗ .18∗
of PAQ

Masculine scale .59∗∗ −.13 .04 — .61∗∗ .68∗∗
of PAQ

Feminine–masculine .38∗∗ −.34∗∗ −.28∗∗ .61∗∗ — .33∗∗
scale of PAQ

CPI dominance scale .56∗∗ −.03 .18∗ .68∗∗ .33∗∗ —

∗Significant differences were observed between the two conditions (p < .05).
∗∗Significant differences were observed betwen the two conditions (p < .01).

in the literature (Smith, 1992). Interrater reliability
was established in that each coder achieved at least
Kendall’s Tau-b = .80 with the precoded practice ma-
terials for each motive (Smith, 1992). The two coders
were female graduate students in clinical psychology
and blind to the hypotheses of the study. Agency was
defined as the average achievement and power mo-
tive scores, and communion was defined as the inti-
macy score (see Woike et al., 1999).

Preliminary analyses of the correlations (using
Pearson r) between the explicit self-report measures
of agency and communion and the implicit TAT rat-
ings of personality motives were carried out, and
were found not to be significant (r = −.12 ns; r =
.16 ns for the correlation between explicit and im-
plicit agentic and between explicit and implicit com-
munal personality motives, respectively). Therefore,
the analyses to examine the hypotheses were car-
ried out independently for explicit self-report and im-
plicit TAT ratings of personality motives. Table IV
presents the means and standard deviations of the ex-
plicit and implicit personality motives across the dif-
ferent groups.

Table IV. Means and Standard Deviations on Explicit and
Implicit Personality Motives Across Different Groupsa

Mean (SD) (N = 127)

Explicit agentic personality motive 0.12 (1.00)
Explicit communal personality motive 0.02 (1.00)
Implicit agentic personality motive 2.16 (2.61)
Implicit communal personality motive 5.67 (2.96)

aBecause there were no significant differences between the four
groups on any of the subscales, the means are presented across
the four groups.

Thematic Analyses of the
Autobiographical Memories

The affective tone and themes of the autobio-
graphical memories were analyzed using the SLIWC
program (Pennebaker & Francis, 1996). The SLIWC
relies on a dictionary of more than 2200 words
and word stems. Independent ratings given by ex-
pert judges were used to select words for each cat-
egory and to develop the dictionary. The approach
assumes that general concepts expressed by indi-
viduals can be captured by the relative frequency
of the specific words used to denote the concept.
For example, when individuals verbally express anx-
iety they are assumed to be more likely to use
words such as “anxious,” “afraid,” “nervous,” and
“tense.” Reliability studies provide support for the
notion that language use is a reliable individual dif-
ference, particularly for categories such as psycho-
logical processes (Pennebaker & King, 1999). Re-
searchers (Pennebaker & King, 1999) who compared
the SLIWC categories with the measurement of in-
dividual differences via projective tests (e.g., mea-
surement of personality motives using TAT) have
provided support for the validity of the measure.
Furthermore, variables derived from the SLIWC
have been found to correlate significantly with men-
tal and physical health outcomes in several stud-
ies (e.g., Pennebaker & Francis, 1996; Pennebaker,
Mayne, & Francis, 1997). For example, individu-
als who used a high number of positive emotion
words, a moderate amount of negative emotion
words, and a tendency to increase their use of cog-
nitive words over the days of writing showed signifi-
cant improvement in health (e.g., reduced number of



48 Nakash and Brody

Table V. Means and Standard Deviations of the Manipulation Check Items by Task Typea

Agentic task Communal task
(N = 61) M (SD) (N = 63) M (SD) t-test p-value

“The responsibility for the completion of the task was all mine” 4.16 (1.00) 2.34 (1.25) t = 9.92 p = .00
“It was important for me to complete the task successfully” 4.28 (.95) 3.66 (1.12) t = 3.27 p = .00
“I felt alone” 1.93 (1.27) 1.23 (.61) t = 3.89 p = .00
“I felt proud of the outcome of the task” 3.80 (1.26) 3.60 (1.17) t = 0.92 p = .36
“I got help completing the task” 2.14 (1.38) 3.73 (.98) t = −7.33 p = .00
“I felt respected for my ideas” 3.21 (1.27) 4.15 (.65) t = −5.19 p = .00

aParticipants were asked to rate the above items on a 1 (not at all) to 5 (extremely) scale.

visits to health services) (see Pennebaker & Seagal,
1999).

In addition to the 76 word categories ana-
lyzed by the software, four new categories were
programmed: communion, agency, shame, and
pride, which were pertinent for the present research
questions.3 Fifty-one words were compiled to de-
note communion (e.g., communal, connect, relate,
support), and 42 words were compiled to denote
agency (e.g., autonomy, different, detach, indepen-
dent), based on the work of Ely, Melzi, Hadge,
and McCabe (1998), Hurley (1998), and Mansfield
and McAdams (1996). Similarly, 30 words were
compiled to denote shame (e.g., remorse, regret,
shame), and 18 words were compiled to denote pride
(e.g., pride, confident, adore), based on the work
of Gottschalk, Winget, and Gleser (1969), Lewis
(1975), Nathanson (1987), Retzinger (1995), and
Tangney and Fischer (1995). These four categories,
as well as six categories from the SLIWC program
(i.e., positive emotions, negative emotions, sadness,
anger, agentic themes, and communal themes) are
referred to here as the emotional content of the
autobiographical memory narratives, and they were
used in the regression analyses.

Structural Analyses of the
Autobiographical Memories

The structure of the autobiographical memories
was analyzed via a categories of complexity scoring
manual (Woike, 1996), which provides coding scores
of elaborated differentiation and elaborated integra-
tion. Elaborated differentiation involves making dis-
tinctions in the form of comparisons, contrasts, and
restrictions. Elaborated integration concerns making

3Lists of words that comprise the four new categories can be ob-
tained from the first author.

connections in the form of dynamic relationships,
similarities, and overarching themes.

Five coders, blind to participants’ motives, were
trained to score the autobiographical memories for
elaborated differentiation and integration. All coders
were female graduate students in clinical psychology
or advanced undergraduate psychology majors, blind
to the study’s hypotheses. Interrater reliability was
established for both elaborated differentiation and
elaborated integration, in that each coder achieved
at least Kendall’s Tau-b = .80 for each of the six
subcategories of complexity in the practice materials.
Percentages of differentiation and integration were
used in subsequent regression analyses, and were
computed by dividing the elaborated differentiation
and elaborated integration scores, respectively, by
the sum of these scores as per Woike (1996).

RESULTS

Manipulation Check

Six independent t-test analyses were carried out
on the manipulation check items to confirm that
the experimental manipulation of the task conditions
had the desired effect. Five of the six analyses re-
vealed a significant difference in the desired direc-
tion between participants who completed the agentic
task and those who completed the communal task.
For example, participants who completed the agentic
task reported that they felt significantly more alone,
t(122) = −3.89; p < .0001, and more solely respon-
sible for the completion of the task, t(122) = −8.92;
p < .0001, than did participants who completed the
communal task. Groups did not differ in the degree
of pride they reported that they felt with regard to
the outcome of the task, t(122) = −.92; ns. Table V
presents the means and standard deviations of the six
manipulation check items by task.
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General Characteristics of the
Autobiographical Memories

The agentic experiences narrated by participants
were varied and included memories such as applying
for schools, winning sport competitions, and being
promoted. Similarly, the communal experiences nar-
rated by participants were varied and included mem-
ories such as being in helping relationships, being
in intimate and family relationships (e.g., breakups,
initiations, conflict resolution), and participating in
community service.

Although there was no time frame for the re-
quested autobiographical memories, almost all par-
ticipants (95%) reported memories related to expe-
riences from high school and college years (the most
recent 4 years). The remaining 5% of the memories
related to participants’ experiences from early ado-
lescence. Overall, participants rated the events they
described in their memories as quite important for
them (M = 5.8 on a scale from 1-not important at
all to 7-extremely important; SD = 1.4). A one-way
ANOVA to investigate the difference in the impor-
tance ratings of the memories among the participants
in the four groups revealed no significant difference,
F(120, 3) = 1.55; ns. The average length of the auto-
biographical stories was 179 words (SD = 79). A one-
way ANOVA to investigate the difference in length
of story among participants in the four groups re-
vealed no significant difference, F(120, 3) = 0.94; ns.

Motives, Roles and Autobiographies

In order to test our hypotheses, two sets of 10
linear multiple regression analyses for each type of
the personality motives measure (explicit and im-
plicit) were conducted. One set of regressions in-
cluded type of task as a predictor variable, and the
other set included type of memory as a predictor vari-
able. These variables were entered in separate re-
gression analysis sets in order to maximize power.4

Within each set, separate regressions included ex-
plicit personality motives and implicit motives (i.e.,
TAT based variables). Analyses of implicit motives
included average scores on achievement and power

4In the third set of analyses, the predictors entered in the first
block of the regression included type of task and type of mem-
ory. The predictors entered in the second block of the regression
consisted of a dummy variable that coded the interaction between
task and memory. These analyses yielded no significant findings.

motives as predictors, as well as independent analy-
ses of achievement and power motive scores.

The predictors entered in the first block of the
regression included type of task or type of memory,
agentic personality motive, and communal personal-
ity motive (with motives measured either by explicit
or implicit measures). The predictors entered in the
second block of the regression consisted of dummy
variables that coded the interactions between each
pair of these variables (i.e., task or memory type
by agentic personality motive, task or memory type
by communal personality motive, agentic personality
motive by communal personality motive).

If interactions were significant, they were clar-
ified by performing separate regressions for each
group that fell above or below the median score of
the relevant agentic/communal personality motive.
Main effects are discussed first (task, memory, ex-
plicit personality motives, implicit personality mo-
tives), followed by significant interactions between
these variables. Table VI summarizes the variables
entered in the regression analyses.

The Effects of Social Role (i.e., Task) on Themes
and Structure of Autobiographical Memories

Table VII presents the means and standard devi-
ations of the frequency (in percentage of total words)
of SLIWC word categories and structural style scores
that varied with task type. The results did not sup-
port Hypothesis 1, which predicted that the themes
and structure of autobiographical memories would
be congruent with the type of social role enacted.
Contrary to our hypotheses, the results unexpectedly
showed that women who participated in an agen-
tic task included significantly fewer words related to
agentic themes, B = .12; p < .05, than did women
who participated in a communal task. The results
also showed that participating in an agentic task was
related to a significantly higher frequency of shame
and anger words than was participating in a commu-
nal task, i.e., type of task significantly predicted the
frequencies of shame, B = −.11; p < .05, and anger,
B = −.18; p < .05, words.

The Effects of Personality Motives on Themes
and Structure of the Autobiographical Memories

In partial accordance with Hypothesis 2, the pre-
diction that participants with higher agentic motives
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Table VII. Means and Standard Deviations of the Frequencya of
SLIWC Categories and Structural Style Scores by Task Type

Agentic Communal
task(N = 61) task(N = 63)

M (SD) M (SD)

Positive emotion 2.82 (1.65) 2.82 (1.43)
Negative emotions 1.21 (1.28) 1.09 (1.17)
Pride 0.39 (0.63) 0.49 (0.69)
Shame∗ 0.15 (0.35) 0.06 (0.19)
Sadness 0.22 (0.45) 0.30 (0.67)
Anger∗ 0.33 (0.61) 0.19 (0.37)
Agentic themes∗ 0.39 (0.60) 0.63 (0.71)
Communal themes 0.41 (0.87) 0.23 (0.44)
Elaborated differentiated struct- 0.46 (0.23) 0.40 (0.23)

ural style (in percentage)
Elaborated integrated structual 0.54 (0.23) 0.60 (0.24)

style (in percentage)

aFrequencies of SLIWC categories are presented in percentage of
total words.
Significant differences were observed between the two condi-
tions (p < .05).

would have higher differentiation scores tended
to be confirmed. Elaborated differentiation scores
tended to be significantly positively predicted by
implicit power personality motives, B = .04; p <

.09. The hypotheses that concerned the relation-
ship between agentic and communal personality mo-
tives and agentic and communal autobiographical
themes were not supported, nor did participants with
higher communal motives (either explicit or implicit)
score significantly higher on structural integration
scores.

Interaction Effects Among Social Role, Memory
Type and Personality Motives on Themes and
Structure of the Autobiographical Memories

The results partially supported Hypothesis 3,
which predicted that congruence between social
roles/memory type and personality motives would
yield higher inclusion of positive emotional content
and lower frequency of negative emotional content
in memories. Participants who had higher scores
on the implicit agentic, power or achievement mo-
tives and who participated in a communal task, in-
cluded significantly more sadness words than did
those with high agentic motives who participated in
an agentic task. The latter group included signifi-
cantly fewer anger words. This was reflected in a
significant interaction between implicit achievement
motive and type of task in predicting the frequency

of anger words, B = .11; p < .05. For participants
who completed an agentic task, higher scores on
the achievement motive related to a significantly
lower frequency of anger words in autobiographi-
cal memories, B = −.04; p < .01, whereas for partic-
ipants who participated in a communal task, there
was no significant relationship between achieve-
ment motive score and frequency of anger words,
B = .00; ns.

Similarly, for participants who had higher scores
on the implicit agentic or power personality motive,
participating in a communal task was associated with
higher inclusion of sadness words than was partic-
ipating in an agentic task. This was reflected in a
significant interaction between implicit power mo-
tive and type of task in predicting the frequency
of sadness words, B = .16; p < .01. For participants
who completed a communal task, higher scores on
the implicit power motive significantly related to
higher frequency of sadness words in autobiograph-
ical memories, B = .10; p < .01, whereas for partic-
ipants who completed an agentic task, there was no
significant relationship between power motive score
and frequency of sadness words, B = −.02; ns.

The implicit power motive also significantly
interacted with type of memory in predicting
the frequency of sadness words, B = .16; p < .01.
For participants who narrated a communal mem-
ory, higher scores on the power motive related
to higher frequency of sadness words in auto-
biographical memories, B = .08; p < .01, whereas
for participants who narrated an agentic mem-
ory, there was no significant relationship between
power motive score and frequency of sadness words,
B = −.00; ns.

The findings from the current study also sup-
port the hypothesis that participants who scored high
on both agentic and communal motives would re-
port more positive affect in their memories than
would participants with other combinations of mo-
tives. More specifically, explicit agentic personality
motive significantly interacted with explicit commu-
nal personality motive in predicting the frequency of
positive emotion words, B = .33; p < .05. For par-
ticipants who scored high on the agentic motive,
higher scores on the communal motive related to
higher frequency of positive emotion words in au-
tobiographical memories, B = .73; p < .001, whereas
for participants who scored low on the agentic
motive, there was no significant relationship be-
tween communal scores and positive emotion words,
B = .02; ns.
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DISCUSSION

The purpose of the present study was to explore
the effects of agentic and communal social roles, as
well as agentic and communal personality motives on
the content and structure of women’s autobiograph-
ical memories. Our findings indicate that the effects
of social role and personality motives on the content
and structure of autobiographical memory are com-
plex and context specific. More specifically, autobi-
ographical memories are dependent on the kinds of
situations that precipitate the emergence of the mem-
ory, the personality motives that are characteristic of
the individuals reporting the memory, and the meth-
ods used to measure motives.

The results corroborate and elaborate previous
research that shows that social context can impact the
retrieval of autobiographical memory; social roles of
agency and communion in a brief task do influence
the affective quality and themes of autobiographi-
cal memories. More specifically, in this sample of
college-aged women, participating in an agentic task
was related to a higher frequency of shame and anger
words and, to our surprise, to a lower frequency of
words related to agentic themes in narratives of per-
sonal memories. These findings can be understood
in the context of the notion that autobiographical
memory is a dynamic process. The memories that are
recalled and reported may emerge both out of the
interactions that occurred during the experience of
the event as well as during subsequent reminiscences
about the event (see also Fivush, Haden, & Reeses,
1996).

Our results that social role can shift mem-
ory content are also consistent with recent research
that shows that situational primes can impact self-
construals of agency and communion (Brewer &
Gardner, 1996; Gardner, Gabriel, & Lee, 1999;
Trafimow et al., 1991). For example, Gardner and
her colleagues (1999) found that being primed with
a self-construal task (e.g., circling “we” in a word
search) shifted participants’ self-construals and me-
diated changes in social values and judgments. More-
over, our results support the predictions of the “two
baskets” theory (Madson & Trafimow, 2001; Trafi-
mow et al., 1991, 1997; Trafimow & Smith, 1998) and
show that agentic and communal self-representations
can be differentially primed by social context. The re-
sults of the current study further suggest that engag-
ing in agentic or communal social roles (e.g., com-
pleting a task alone or in collaboration) may serve
as a prime that affects communal and agentic self-

representations in autobiographical memories, par-
ticularly for people with high scores on implicit mea-
sures of agentic personality motives.

Agentic Tasks, Shame, Anger, and Agentic
Memory Themes

Why should women report a higher frequency
of anger and shame words, and a lower percent-
age of agentic words in their autobiographical mem-
ories, after engaging in an agentic task? Other re-
search has indicated that being in powerful positions
is associated with the expression of anger, perhaps
an adaptive emotion for wielding and maintaining
power. (see Tiedens, Ellsworth, & Mesquita, 2000;
Zurbriggen & Sturman, 2002) However, women’s
anxiety and fear regarding expressions of direct
anger, coupled with the gender stereotypic expecta-
tion of lower status and power, may lower women’s
self-esteem when they find themselves in powerful or
agentic situations. This may ultimately result in feel-
ings of shame and anger in such situations (Kemper,
1978).

We can also speculate that the higher anger and
shame included in memories following the agentic
task may be attributed to a heightened level of self-
consciousness or anxiety as a result of talking into
a tape recorder while alone during the task (see
Fejfar & Hoyle, 2000; Franzoi & Brewer, 1984). Al-
though we have no reason to assume that talking
into a tape recorder had different effects for the two
groups of participants in communal versus agentic
tasks, it is possible that speaking into a tape recorder
when alone is less socially acceptable than when
with another person. It may involve voicing stream
of consciousness thoughts that are ordinarily private
or censored, resulting in heightened levels of self-
awareness. This heightened self awareness may have
resulted in higher levels of anger and shame for these
women.

The shame and anger participants in the agen-
tic task narrated may help to shed some light on
the finding that they included fewer agentic words
in their personal memory narratives. Research sug-
gests that people tend to retrieve more memories re-
lated to mild positive affect and inhibit memories as-
sociated with intense emotions (particularly negative
emotions) in order to protect disruptions of cogni-
tive process and lessen the re-experience of painful
affect (see Conway & Pleydell-Pearce, 2000). In ac-
cordance with this reasoning, if our sample, com-
prised exclusively of women, found participating in
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a gender incongruent agentic task stressful (e.g., as
evidenced by the shame and anger they reported fol-
lowing the task), they may have inhibited access to
stressful agentic themes in their memories. Further
research on these possible explanations (e.g., includ-
ing a sample of men, as well as collecting qualitative
reactions from participants during debriefing) would
shed more light on this puzzling finding.

Interactions among Social Role, Memory Type,
and Personality Motives

Confirming previous research, the results of the
present study indicate that higher scores on the
power personality motive tended to be related to
higher elaborated differentiation scores, which rep-
resents an emphasis on separatedness and individu-
ality in the structure of the memories (Woike, 1994a,
1995; Woike et al., 1999). However, this finding
held only for implicit, measures of personality mo-
tives. Thus, the findings from the current study fur-
ther support previous research that indicates that ex-
plicit and implicit measures of personality motives
may represent different cognitive-affective processes
(King, 1995; McClelland et al., 1989; Schultheiss &
Brunstein, 2001; Shedler et al., 1993; Woike, 1995)
and highlight the necessity for researchers to use
both measures. It is noteworthy that in the current
study significant findings tended to involve implicit
but not explicit motives. Although the results of
the present study are limited, they may suggest that
unconscious motives are more powerful than con-
scious motives in relating to autobiographical self-
construals. Alternatively, the lack of findings for ex-
plicit motives may be attributed to a method arti-
fact, in that both the implicit personality motives and
the outcome variables were measured through narra-
tives, whereas the explicit personality motives were
measured through self-report questionnaires.

In the current study the emotional content of
memories was affected by interactions among social
role, memory type, and implicit personality motives.
The findings indicated that for agentic individuals, in-
congruence between implicit personality motives and
type of task or type of memory was related to higher
inclusion of negative emotion words, such as sad-
ness, whereas congruence between personality mo-
tives and type of task was related to a lower inclusion
of negative emotion words, such as anger.

These findings support previous research on
the effects of congruence between personality mo-

tives and autobiographical memory themes on the
affective tone of memories (Woike, 1994a; Woike,
Lavezzary, & Barsky, 2001; Woike & Polo, 2001). For
example, Woike (1994a) found that autobiographical
memories that were thematically congruent with per-
sonality motives included a different pattern of affect
than did memories in which the content of the mem-
ories was incongruent with the personality motives.
Communal individuals reported more positive emo-
tions after recalling a communal experience, whereas
agentic individuals reported more excitement and
anger after recalling an agentic experience. Woike
(1994a; Woike & Polo, 2001) suggested a model that
describes different associative patterns of encoded
knowledge and affect for each personality motive.
The findings from the current study may support this
model and further expand it as they suggest that the
activation of the associative patterns for each per-
sonality motive is context specific and is influenced
by social roles. More specifically, the results of the
current study indicate that congruence between so-
cial role and personality motive yield less negatively
laden autobiographical memories, whereas incongru-
ence between social role and personality motive yield
more negatively laden personal memories.

Agency and Communion as Orthogonal Constructs

Finally, the findings from the current study sup-
port previous literature that suggests that agentic and
communal personality motives can be viewed as co-
existing independent constructs. Agentic personality
motives interacted with communal personality mo-
tives in predicting the affective tone of memories,
such that participants who scored high on both mo-
tives narrated more positively laden autobiographi-
cal memories than did other groups. This finding is
consistent with the “two basket” theory (Trafimow
et al., 1991), which suggests that we all have pri-
vate (agentic) and collective (communal) selves and
that cognitions related to these aspects of the self
are stored in separate locations in memory, which
can be primed by social context, and further sup-
ports the idea that both agency and communion are
required for optimal well-being (Bem, 1974, 1975,
1977). Our findings corroborate those of other re-
searchers that moderate states of agency and com-
munion are related to positive affect, whereas unmit-
igated agency is related to measures of depression
and negative affect (Bruch, 2002; Helgeson & Fritz,
1999; Saragovi, Aube, Koestner, & Zuroff, 2002).
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Our findings further expand this research by showing
that the positive effect of moderate levels of agency
and communion can be represented in individuals’
autobiographical memories.

Potential Limitations and Future Directions

The present study has several potential limita-
tions. First, participants included only women. Be-
cause previous literature has shown gender differ-
ences in personality motives as well as in content
and structure of autobiographical memories (Brody,
1999; Cross & Madson, 1997; Davis, 1999; Gabriel
& Gardner, 1999; Thorne & McLean, 2002), fur-
ther research that includes men is required to in-
vestigate gender differences in the effect of social
roles and personality motives on autobiographical
memory.

A second limitation pertains to the nature of
the manipulation tasks selected. Because previous re-
search has shown that the effect of social factors on
emotional experience is highly contextual and task
dependent (see Brody, 1999) it is possible that the
stereotypically masculine nature of the tinker toys
building task used in the current study contributed to
the lack of significant results for the communal con-
dition in our study as well as some of the unpredicted
results for the agentic condition. It is important to
replicate the findings from the current study with dif-
ferent masculine- and feminine- type tasks.

The third limitation concerns our inability to
confirm whether the social role effects observed
in the current study are attributable to a transient
mood effect similar to other research on mood speci-
ficity (e.g., Blaney, 1986; Forgas, 1994; Rusting, 1998;
Singer & Salovey, 1988) or, alternatively, to a sta-
ble affect on self-construals. The memory effects we
found are interesting whatever their explanatory ori-
gins. However, the possibility that limited social in-
teractions (including interactions and relationships
that are part of the psychotherapy process) can actu-
ally alter self-schemas as consistent with object rela-
tions and attachment theories is an exciting one that
warrants further research.
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